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Consumer spending in Orlando lost some momentum towards the end of 2022 but kept pace
with inflation despite ongoing economic uncertainty.

Early signs of labor market softening may be beginning to emerge - preliminary data suggest the
region unexpectedly lost jobs in December.

SUMMARY

Still, Orlando added an estimated 53,000 jobs in 2022 and the r e g | reaovery from the pandemic
continues to evolve, although some gains still appear attributable to industries rebuilding capacity.

Unemployment dropped to a historic low in December and the tight labor market is creating
ongoing recruitment challenges for employers, despite overall demand for labor easing from the
summer. In December, there were more jobs looking for people than people looking for jobs.

Higher mortgage rates and buyer apprehension continue to impact the local housing market, with
prices falling though the final quarter and homes remaining on the market for longer.

Most Orlando businesses remain cautiously optimistic about the future, but acknowledge some
clients are proving more hesitant to move forward with new work or that they themselves are
scaling back recruitment plans.

A mild U.S. recession in late 2023 remains a possibility; however, Florida and Orlando are

projected to outperform the national economy due to sustained population growth and ongoing ORL'CISFODMS

recovery in the tourism industry. PARTNERSHIP

Orlando businesses can reasonably expect a period of slower growth as economic uncertainty

lingers through 2023 but growth opportunities for ambitious businesses undoubtedly remain.

Pictured: 200:South Orange Ave, home of the
Orlando Economic Partnership offices
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RECENT ECONOMIC DATA

SALES

The latest sales data
suggest growth in
consumer spending
softened through the
final quarter of 2022
despite outpacing
inflation.
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Consumer Spending, Orlando MSA vs. U.S. Inflation Rate
Through Dec 2022

mmm U.S. Inflation Rate

Consumer Spending
(Dec 2021 - Dec 2022)
Orlando MSA: +7.7%
Lake County: +6.9%
Orange County: +7.6%
Osceola County: +11.1%
Seminole County: +6.8%

JOB GROWTH BY INDUSTRY

Orlando added a
preliminary 53,300
jobs in 2022 and the
region now has
46,000 more jobs than
in February 2020.
However, the
composition of jobs
created in 2022
suggests the labor
market continues to
readjust with service
industries
disproportionate
contributors relative to
pre-pandemic
averages.
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Industry Contribution to Job Growth, Orlando MSA

m Acommodation & Food Services
Healthcare

5.8%
14.1%

m Arts, Entertainment & Recreation

36.7%

m Other

2015 - 2019 (annual average)

2022

PAYROLL EMPLOYMENT

The slowdown in
spending appears
consistent with some
labor market
weakness late in the
year, although an
apparent job loss in
December remains
subject to revision.

JOB POSTINGS

Total job postings
have eased from

earlier in 2022, but
this has not
translated into a less
challenging hiring
environment. All
industries appear to
be taking longer to fill
open positions.

Orlando MSA Market Update | ©Orlando Economic Partnership | Advancing Broad-based ProsperityE


https://floridarevenue.com/DataPortal/Pages/TaxResearch.aspx
https://floridajobs.org/workforce-statistics/data-center/statistical-programs/current-employment-statistics
https://lightcast.io/
https://floridajobs.org/workforce-statistics/data-center/statistical-programs/current-employment-statistics

